Content Creation
Made Easy

Module #1: Templates and Tools
Checklist: How to Write an Ezine Article

By

Drew Laughlin
DrewLaughlin.com




Module #1: Checklist: How to Write An Ezine Article

NOTICE: You Do NOT Have the Right
to Reprint or Resell this Manual!

You Also MAY NOT Give Away,
Sell or Share the Content Herein

© 2015 Copyright DrewLaughlin.com. All rights reserved. No part of this book may be reproduced or
transmitted in any form or by any means, electronic or mechanical, including photocopying, recording, or by
any information storage and retrieval system, without written permission from the author, except for the

inclusion of brief quotations in a review.

Legal Notice

The information presented herein represents the view of the author as of the date of publication. Because of
the rate with which conditions change, the author reserve the right to alter and update his opinion based on
the new conditions. This book is for informational purposes only. While every attempt has been made to verify
the information provided in this book, neither the authors nor their affiliates/partners assume any
responsibility for errors, inaccuracies or omissions. Any slights of people or organizations are unintentional.
You should be aware of any laws, which govern business transactions or other business practices in your

country and state. Any reference to any person or business whether living or dead is purely coincidental.

Every effort has been made to accurately represent this product and its potential. Examples in these materials
are not to be interpreted as a promise or guarantee of earnings. Earning potential is entirely dependent on the
person using our product, ideas and techniques. We do not purport this as a “get rich scheme.”

Your level of success in attaining the results claimed in any of our materials depends on the time you devote
to the program, ideas and techniques mentioned your finances, knowledge and various skills. Since these
factors differ according to individuals, we cannot guarantee your success or income level. Nor are we

responsible for any of your actions.

Any and all forward looking statements here or on any of our sales material are intended to express our
opinion of earnings potential. Many factors will be important in determining your actual results and no
guarantees are made that you will achieve results similar to ours or anybody else’s, in fact no guarantees are

made that you will achieve any results from our ideas and techniques in our material.
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Other Products

Client Getting P.L.A.N. - Discover how to get all the clients you can handle without
cold calling or spending a dime on marketing.

http://ClientGettingPlan.com

Marketing Consultant PLR - If you're a local marketing consultant and you want to
really increase your income then using pre-made content is the fastest way to reach
your goals. We have tons of done-for-you products that you can use in a matter of
minutes to help grow your business — and your client’s business as well!

http://MarketingConsultantPLR.com

Sales Training Weekly - Even if we don’t want to admit it we are ALL in sales. We
only make money when we sell our products or services. It’s really that simple. If you
want to get better at selling then check out our site of over 52 bite-sized lessons that
will help you close more deals without any pressure.

http://SalesTrainingWeekly.com
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Checklist: How to Write
An Ezine Article

1. Choose an attention-grabbing title.
O Think about what “results” your target audience wants to achieve.

e Your title should hint at DESIRABLE results.
e Your title should hint at SPECIFIC results.

e Your title should hint at REAL results.

e Your title should hint at INTRIGUING results.
* Your title should hint at TARGETED results.

Note: See main text for examples of each.
O Templates you can use for creating an ezine article title:

* How to in Easy Steps.

* How to in (Time Frame).
* The Real Secret to Quickly
* Top 2 Ways to

e 5 Mistakes That (Undesirable Result)
* 3 Little Known Tips for .
. Checklist: Are you ?

* The Hidden Costs of
* 7 Simple Steps to
* (Acronym): A Proven System for

2. Determine 3-5 points of interest.

O If your article is a “how-to” article, then outline the 3-5 STEPS in the process
you’'ll be explaining. If your article is a “list” article, then outline the 3-5 ITEMS
you’ll be sharing (such as keys, ways, questions, resources, tips, case studies,
etc.)

O You’ll want your article to be 500-750 words, so divide the word count up
among the number of points you're identifying (along with a short opening and
closing), and that’s how long each of these sections will need to be.
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3. Write an interesting opening sentence.

O Use one of the traditional “types” of openings:

Ask a question.

Reveal something startling.
Inject emotion.

Provide proof or facts.
Present a problem.

List and overview.

O Use one of these templates:

Did you know ?

Be honest — are you one of those people who ?

How many of these mistakes are you making?

I've got a confession to make.

This may come as a surprise to you...

Everyone wants to know how to , well, here’s how I do it...
I bet you're frustrated over...

If this doesn’t get you excited, then nothing will!

According to new studies...

When you see the results, you’ll probably be as surprised as I was.
4 out of 5 people / 27% of all participants / only 3 said “yes”.

One of the biggest problems face is .
Possibly the most misunderstood part of is .
There’s good news - can be fixed with very little effort.
If you really want to , you'll need to

Yes, you really can if you

Here’s a really simple way to

4. Fill-in-the-blanks for each of your points.

)

Your writing should be PERSONAL. Write with one person in mind, using the
words “you” and “your” as often as possible.

Your writing should be POSITIVE. Be motivating and empower your reader to
accomplish whatever you're sharing in the article.

Your writing should be PRACTICAL. Usefulness is the measuring stick by which
all ezine articles are judged. Does your article have some kind of practical
advice your reader can apply and use?
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3 Your writing should be POINTING. Your content should always “point” the
reader towards whatever you hope to get them to do in your resource box.

Note: Make your “final point” the one that all other content is completely DEPENDENT
upon. (See main transcript for specific references and ideas.)

5. Close with a call to action.

O Your article closing should transition the reader from your content to your
“resource” box by connecting the two.

O Write “useful, but incomplete” content that provides the reader with valuable
information, but hints at additional resources in your byline which will enhance
or maximize that information.

6. Create a response-producing resource box.

O The #1 goal of your ezine article should be to get new subscribers to join your
list(s).

* Give away a free report or mini-course in your resource box.
* Place that freebie offer (I.E. “optin form” or “"download link”) at the
top of a salesletter, or embed it into the copy of a salesletter, or

redirect visitors to a salesletter after they’ve joined a list.

* That way, you get them to join a list AND expose them to a money-
making offer at the same time.

O 4 ways to use your resource box to get readers to take action and click on your
link:

e Multiplication. Your resource box references something that offers
“multiple ideas” for accomplishing your “final point” from the
article.

* Expansion. Your resource box references something that “expands”
on the “final point” from the article.

* Automation. Your resource box references something that
“automates” or “speeds up” what you shared in the “final point”
from your article.
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* Absorption. Your resource box references something that will allow
the reader to accomplish the “final point” from your article for FREE
or at a REDUCED cost.

Note: Make whatever you reference in your resource box highly related to the “final
point” from your article.

7. Put on the finishing touches before publishing.
O Check for misspelled words.

Check for improper grammar.

Format your article at 60-65 characters per line.

Keep your article word count between 500-750 words.

a o oo g

Check your SPAM rating.
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